
 

 

 

 

 

 

For Immediate Release, 

Strengthening the spices value chains in Tanzania 

Tuesday 06 October, 2020, Arusha, Tanzania: Today, the European Union (EU) Ambassador to 

Tanzania and the East African Community (EAC), Manfredo Fanti visited Med Food Arusha, a successful 

Tanzanian entreprise benefiting from  the EU-funded Market Access Upgrade Programme (MARKUP).  

Med Food Arusha is a spices producer based in Arusha, which has been operational since 2007. Over 

the years, the company successfully introduced over 20 products on the market, ranging  from Spanish 

paprika to cloves powder and nutritious flour. Med Food Arusha supplies its products to the Tanzanian 

market and exports part of them to countries of the EAC, particularly Kenya.  

EU EAC MARKUP began supporting Med Foods Arusha last year. MARKUP, through the International 

Trade Centre (ITC), has improved capacity of the company for  accessing  finance, developing export 

strategies and improving quality. Med Foods Arusha is also benefitting from MARKUP-trained quality 

experts on the implementation of food safety systems.  

With the support of MARKUP, Med Food Arusha is upgrading and improving its food safety system, 

which covers all aspects of operations along the value chain. The objective is to ensure that the 

products of Med Foods Arusha are safe and of high quality from the purchase of raw materials to the 

preparation, packaging, storage, all the way to distribution and sale.  

The programme is supporting the enterprise to expand its export potential.  It has also supported MED 

Food in obtaining an improved understanding  of ways to  navigate the opportunities and risks offered 

by international markets, and to determine the right channel for exporting them. A competitive export 

business strategy and its implementation will be finalized soon.  

MARKUP is also providing advice to Med Food to obtain easier access to finance. Studies show that 

only 10%1 of SMEs have access to finance, especially in the agricultural sector, despite a reported 

excess of liquidity in local banks. Under this component, the focus is on improving firms` financial 

literacy, i.e. good business and financial management, accounting and business planning, records 

keeping, pricing and costing, taxation and available financial sources and thereafter linking with 

financial facilities. 

During the visit, the EU representatives visited Med Food Arusha’s factory, where they met the 

General Manager Mr Robert Likwawa, who guided the visitors in a tour of the facilities, demonstrating 

product and some of the key processes introduced thanks to the quality coaching and showing the 

key products of the company.   

                                                           
1 http: www.smefinanceforum.org/data-sites/ifc-enterprise-finance-gap  

http://www.smefinanceforum.org/data-sites/ifc-enterprise-finance-gap


Med Food Arusha’s achievements are an example of MARKUP’s contribution to strengthen the spices 
sector of Tanzania and raise its profile at the international level. ITC is implementing its intervention 

in collaboration with the local institutions such as Tanzania Spices Association (TASPA), Government 
ministries and agencies. 
 

             

 

About the EU-EAC Market Upgrade Programme (MARKUP) 

The Market Access Upgrade Programme (MARKUP) is a regional development initiative funded by the 
European Union (EU) that aims to contribute to the economic growth of the East African Community (EAC). 
More specifically, it aims to support increased exports of agribusiness and horticultural products, promote 
regional integration as well as access to European markets. MARKUP assists small and medium-sized 
enterprises (SMEs) in Burundi, Kenya, Rwanda, Tanzania and Uganda by targeting specific agricultural 
commodities such as avocado, cocoa, coffee, spices, tea and horticulture. For more information please visit: 
https://www.eacmarkup.org/  

Follow MARKUP on Twitter | Facebook 

 

About the International Trade Centre (ITC) 

ITC is the joint agency of the World Trade Organization and the United Nations. ITC assists small and medium-

sized enterprises in developing and transition economies to become more competitive in global markets, thereby 

contributing to sustainable economic development within the frameworks of the Aid-for-Trade agenda and the 

United Nations’ Global Goals for Sustainable Development. For more information, visit www.intracen.org.  

Follow ITC on Twitter | Facebook | LinkedIn | Instagram | Flickr 
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