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General Information 

Title of the action Establishing dual-like VET pilots in agriculture and tourism in the 
Gabala, Ismayilly and Gakh districts  

Priority sector VET: Agriculture & Tourism  

Contracting party GIZ 

Beneficiary State Agency on Vocational Education under the Ministry of Education 

Duration (months) + start and end 
date 

29 months (09.2017 – 02.2020) 

EU budget (EUR) EUR 2 200 000  
Funded under European Neighbourhood Instrument (Annual Action 
Programme 2014) 

  

Summary of the Action 
Short description of the action and 
its main objectives 

The overall objective of the action is to increase the attractiveness and 
labour-market relevance of Vocational Education and Training (VET) in 
the fields of agriculture and tourism.  
 
The specific objective of this action is to establish dual-like VET pilots in 
the field of agriculture and tourism at 3 VET centres in the Gabala, 
Ismayilli and Gakh districts. 

Location Baku, Gabala, Gakh, Ismayilli 

Expected results / Results achieved Expected results:  
• Strategic and business plans for generating extra-budgetary income 

for the pilot VET centres developed and partnerships with the private 
sector (dual-like VET) established;  

• 16 modules for competence-based curricula and learning materials for 
the 3 VET centres in 2 sectors with high labour market relevance (in 
total 4 occupations in agriculture and tourism) developed and piloted; 

• Demand-led short-term curricula and training materials on 4 
occupations (Tour Animator, Conference and Event Hostess, Animal 
Husbandry Worker, Fish Breeder) for prospective entrepreneurs and 
vulnerable groups established; 

• Capacity building training for VET school managers, VET teachers 
and master-trainers conducted on establishing cooperation with the 
private sector (outreach strategies, communication, strategy for 
establishing cooperation);   

• Capacity building trainings for in-company trainers on pedagogical 
topics (how to set up the in-company training and how to integrate 
students into daily business, monitoring for attendance and 
performance of students) conducted; 

• PR strategy for VET promotion developed;  
• Promotional open-doors events in the VET centres in Gabala, 

Ismayilli and Gakh regions held to increase awareness on the newly 
opened occupation. 

 


