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The EU-Indonesia relationship has deepened in recent 
years. Already, some 1,100 EU companies operate in 
Indonesia, employing 1.1 million people, and we are 
convinced there is potential for much more. We therefore 
attach particular importance to the ongoing negotiations 
for the EU-Indonesia Comprehensive Economic Partnership 
Agreement (CEPA). This deal would deliver a significant 
boost to our bilateral trade and investment flows. 

Our economies are complementary, and CEPA should be 
seen as a driver for domestic reforms that will attract 
foreign investment. This can in turn bring jobs, skills and 
technology to Indonesia, helping to deliver more resilient 
and sustainable supply chains. 

Both sides are committed to a timely conclusion of an 
ambitious and comprehensive CEPA. This will benefit 
business operators, including SMEs, workers and 
consumers, both in the EU and in Indonesia – as is already 
the case under the EU’s Free Trade Agreements with 
other Southeast Asian countries, namely Singapore and 
Vietnam. Moreover, as we plan our recoveries from the 
COVID-19 pandemic, we should work together to find wider 
areas of cooperation. 

The EU’s ambition is to harness our recovery plans to 
accelerate the green and digital transformations of our 
economies. This will help us meet our target to become 
the world’s first climate-neutral continent by 2050. 
The Indonesian government has also prioritised a 
sustainable and digital recovery. This largely aligns with 
the EU agenda, and I therefore welcome the opportunities 
this opens up for further cooperation. 

Trade policy has an important role to play in supporting 
the realisation of these goals, and under the EU trade 
strategy unveiled earlier this year we set course for an 
open, sustainable and assertive trade policy. 

Open, fair and rules-based trade are the guiding principles 
of our policy, both at multilateral level and in bilateral trade 
relations with our global partners, including Indonesia. 
As CEPA negotiations advance, we are committed 
to developing our economic cooperation, trade and 
investment, for the mutual benefit of our people and 
economies. 

MESSAGE FROM THE EXECUTIVE VICE-PRESIDENT 
AND COMMISSIONER FOR TRADE OF 

THE EUROPEAN COMMISSION

MESSAGE FROM THE EU 
AMBASSADOR TO INDONESIA

The EU has been a strong and committed partner of 
Indonesia for over 30 years in a wide range of areas, 
including trade and economic affairs. This  is a country 
with extraordinary potential, and we support its aspiration 
of reaching upper-middle income status in the near 
future. We believe that this goal must go hand in hand with 
sustainable development and climate action. 

The EU’s ambitious agenda of realising a climate neutral 
economy by 2050 has become a part of our policy at home 
and abroad. Indonesia has embedded sustainability into 
its Medium and Long-Term Development Plans, aligned 

with the UN Sustainable Development Goals. These bode 
well for economic cooperation, trade and investment.

While the COVID-19 pandemic has heavily affected bilateral 
trade flows, Indonesia remains our fifth largest trading 
partner in ASEAN. Around 1,100 European companies 
are providing employment to 1.1 million Indonesians. 
Economic ties between the EU and Indonesia will be 
strengthened by the conclusion of the Comprehensive 
Economic Partnership Agreement. The CEPA will boost 
overall trade and investment and promote a sustainable 
relationship in economic, social and environmental terms. 
Thereby the agreement will contribute to Indonesia’s and 
the EU’s socio-economic recovery from the COVID-19 
crisis. We are determined to conclude the negotiations 
fast and make them a success for both sides. 

This publication provides an overview of the latest trade 
and investment figures between the EU and Indonesia, 
covering trade in goods and services and FDI. It gives 
readers insights into the importance of EU-Indonesia 
economic relations in the context of ASEAN and the 
world.  I hope this booklet will be a valuable reference 
to identifying opportunities to expand our trade and 
investment ties and to  deepen our already very fruitful 
relationship. 

MESSAGES

H. E. VALDIS DOMBROVSKIS
H.E. VINCENT PIKET
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EU GLOBAL The EU is one of the grouping of sovereign states 
that has managed to create an extensive customs 
union with common commercial policies. Strong 

internal market and an open trade regime have made the 
EU a major world trading power. It has a large network 
of trade agreements with 78 partners, and has been the 
most open to developing nations. 

Despite representing only 9.78% of the world population, 
the EU is among the three largest global players for 
international trade in goods, together with China and 
the United States. In 2020, the EU’s trade in goods with 
the rest of the world (the sum of extra-euro exports and 
imports) amounted to €3,657 billion. 

The main destination for EU exports in 2020 were other 

Source: Eurostat
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countries in Europe (37%) followed by Asia (30%) and 
North America (20%). A majority of the exports are in 
machinery and vehicles (39%), manufactured goods (22%) 
and chemicals (21%). The United States, specifically, was 
the EU’s biggest export partner in 2020, garnering €352.9 
billion. 

The same group of commodities also make up EU’s main 
imports. Around 44% of imports came from Asia while other 
European countries accounted for 31% and North America 
for 13%. China is the EU’s most significant importer, 
contributing €383.4 billion in 2020. Overall, in 2020, the 
EU economy registered a trade surplus of €217.5 billion of 
extra EU-goods which was largely driven by trade surpluses 
in chemicals (€178.4 billion) and machinery & vehicles, (€174 
billion) and a smaller surplus in food & beverages.

EU EXPORTS AND IMPORTS BY 
PRODUCT GROUP 2020 (%)
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Furthermore, the EU is the world’s main provider and 
the top destination of Foreign Direct Investment (FDI). It 
continues to be one of the world’s most open markets for 
investment. According to the latest available statistics 
from Eurostat, net FDI stocks held in the rest of the 
world by EU investors amounted to €8,990 billion at the 

Source: UNCTAD

Services are also an increasingly important part of 
international trade and account for more than half of EU 
GDP. The EU’s trade policy facilitates this exchange and 
has contributed to a doubling of EU services exports over 
the last decade. According to WTO data, the EU is also 
the world’s largest trader of services in 2020 with 19% 
share, significantly larger than the United States (12%), 
China (7%), United Kingdom (6%) and Japan (4%).  In 2020, 
total international trade in services for the EU was around 
€1,674 billion. EU’s export of services to non-member 
countries amounted to €867 billion and import €807 
billion, contributing to a surplus of €60 billion. The top two 
countries of origin for EU service imports, the UK and the 
US, also hold the highest shares for EU exports.

end of 2019, up by 3.8% compared with the end of 2018. 
Meanwhile, FDI stocks held by third country investors 
in the EU amounted to €7,138 billion at the end of 2019 
(+3.4%). Thus, the EU’s net investment position in 2019 
was higher by €90 billion compared with the year earlier.

GLOBAL FDI OUTWARD AND INWARD STOCKS 2019 
($ BILLION) 

Source: Eurostat
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In 2020, the trade of the European Union was hit hard by 
the coronavirus pandemic, with significant falls observed 
in both exports (-9.4%) and imports (-11.6%) compared to 
2019. The pandemic continued to affect EU trade in the 
first quarter of 2021. In the first three months of 2021, 
EU imports decreased by -0.9% to €460.6 billion and 

EU exports down by -0.8% to €509 billion. Despite the 
crisis, the EU continues to see trade as essential for the 
swift and sustainable socio-economic recovery from the 
COVID-19 pandemic. It remains committed to open trade 
and investment policies.

 
Source: Eurostat
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To help rebuild Europe post-COVID 19,  EU leaders agreed 
on a €1.8 trillion stimulus plan, the largest ever financed 
in Europe. The deal includes a €750 billion recovery 
fund for 2021-2023, dubbed Next Generation EU (NGEU), 
and will be tied to the €1 trillion multiannual financial 
framework (MFF) for the next seven years. At the centre 
of the NGEU is the Recovery and Resillience Facility (RRF) 
with €672.5 billion in loans and grants to support reforms 

and investments in member countries. The funds will help 
counteract socio-economic damages from the COVID-19 
pandemic and will go to the countries and sectors most 
affected. Additionally, it serves to assist Europe’s digital 
and green transitions. Member states are currently 
working on their national recovery and resilience plans 
which must cover six policy areas:

The NGEU also allocated €47.5 billion for the Recovery 
Assistance for Cohesion and the Territories of Europe 
(REACT-EU) initiative which continues and extends the 
crisis response and crisis repair measures delivered 

through the Coronavirus Response Investment Initiative 
and the Coronavirus Response Investment Initiative Plus, 
as well as additional funds to Horizon 2020, InvestEU, rural 
development or the Just Transition Fund (JTF).

HEALTH AND 
RESILIENCE

SMART, 
SUSTAINABLE 
AND INCLUSIVE 
GROWTH AND 
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GENERATION, 
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TRANSFORMATION
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COHESION
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NEW EU TRADE STRATEGY

In February 2021, the European Commission  set out a 
new trade strategy to address current challenges and the 
expectations of citizens. It is based on the concept of 
‘Open Strategic Autonomy’  building on the EU’s openness 
to contribute to the economic recovery through support 
for the green and digital transformations, as well as a 
renewed focus on strengthening and reforming global 
trade rules to ensure that they are fair and sustainable. 
The EU will also take a more assertive stance in defending 
its interests and values where necessary, including 
through new tools. 

Sustainability is at the heart of this trade strategy and 
it supports the EU’s fundamental transformation to a 
climate-neutral economy. Headline actions are centred on 
delivering stronger global trading rules and contributing 
to the EU’s economic recovery.

This new strategy prioritises a major reform of the World 
Trade Organisation (WTO), including global commitments 
on trade and climate, new rules for digital trade, reinforced 
rules to tackle competitive distortions, and restoring its 
system for binding dispute settlement.

It will also bolster the capacity of trade to support the 
digital and climate transitions. First, by contributing to 
achieving the European Green Deal objectives. Second, by 
removing unjustified trade barriers in the digital economy 
to reap the benefits of digital technologies in trade. The EU 
will also shape global change by reinforcing its alliances, 

such as the transatlantic partnership, together with a 
stronger focus on neighbouring countries and Africa.

At the same time, the EU, in the service of its own citizens 
and its agreement partners’, will adopt a tougher, more 
assertive approach towards the implementation and 
enforcement of its trade agreements, fighting unfair 
trade and addressing sustainability concerns. EU’s efforts 
to ensure that its agreements deliver the negotiated 
benefits for  workers, farmers and citizens. 

THE EU FOCUSES ON THREE 
MAIN OBJECTIVES:

Supporting the recovery and 
fundamental transformation of the EU 
economy in a way that is consistent 
with our green and digital ambitions

Shaping global rules for a more 
sustainable and fair globalisation

Increasing our capacity to pursue 
our interests and enforce our rights, 
autonomously if necessary

TO DELIVER ABOVE OBJECTIVES, THE EUROPEAN 
COMMISSION FOCUSES ON SIX CRITICAL AREAS:  

Strengthen the EU’s focus on implementation 
and enforcement of trade agreement, and 
ensure a level playing field

Strengthen the EU’s regulatory impact

Strengthen the EU’s partnership with 
neighbouring, enlargement countries and Africa

Support the digital transition and 
trade in services 

Support the green transition and promote 
responsible and sustainable value chains

Reform the World Trade Organization (WTO)
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EU-INDONESIA TRADE IN GOODS

The EU was Indonesia’s fifth largest trading partner 
in 2020. Bilateral trade in goods amounted to 
€20.6 billion in 2020, with EU exports worth €7.2 

billion and EU imports worth €13.4 billion. Meanwhile, 
Indonesia was the 31st global trading partner for the EU 
and fifth EU partner in ASEAN. For the EU, Indonesia was 
the 25th largest import source and 33rd largest export 
destination in 2020. 

There is a high level of trade complementarity between 
Indonesia and the EU. A study conducted by a Jakarta-based 
think tank CSIS in 20211 shows that the Complementarity 
Index of Indonesian exports and EU imports is 0.6 of 1. 
Over half of EU-Indonesia trade consists of intermediate 
goods used as input for further production process both in 
Indonesia and Europe. Around 40% of Indonesia’s exports 
to the EU are consumer goods.

Within ASEAN, Indonesia is only the EU’s fifth largest 
trading partner, after Vietnam, Singapore, Malaysia and 
Thailand, suggesting ample room for growth. In the last 
decade, the value of merchandise trade between the 
EU and Indonesia increased by 12% while trade in goods 
between EU and ASEAN increased more than half to €189 
billion.

1 Seizing Gain from a Transformative Agreement: A 
Study on the EU-Indonesia Comprehensive Economic 
Partnership Agreement (CSIS, 2021)
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EU TRADE IN GOODS WITH INDONESIA, 
2010 – 2020 
(€ BILLION)

 
Source: Eurostat

EU exports of goods to Indonesia amounted to €7.2 billion 
in 2020, a sharp decrease of 23.4% from 2019 levels, 
including mostly machinery and transport equipment 
(43.3%), followed by chemicals and related products 
(19.7%) and manufactured goods classified chiefly by 
material (10%). 

The COVID-19 pandemic negatively affected EU-Indonesia 
trade. EU exports suffered more with disruption 
in domestic manufacturing in Indonesia due to the 
pandemic. Exports of aircraft and its parts in particular 

recorded a significant decrease (-78%) due to delayed 
or cancelled purchases by Indonesian airlines. Sharp 
decreases also recorded for machinery and transport 
equipment (-35.3%), beverages and tobacco (-29.5%), 
and miscellaneous and manufactured articles (-26.3%). 
Conversely, exports of pulp of wood or of other fibrous 
cellulosic material; recovered (waste and scrap) paper 
or paperboard registered a 17.3% increase compared to 
2019. Meanwhile, exports of mineral fuels, lubricants and 
related materials increased by 44.8%.
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At a more disaggregate level, EU exports to Indonesia 
in 2020 included mainly nuclear reactors, boilers, 
machinery and mechanical appliances and parts (27%), 
electrical machinery and equipment and parts thereof; 
sound recorders and reproducers, television image 
and sound recorders and reproducers, and parts and 
accessories of such articles (9.4%), optical, photographic, 
cinematographic, measuring, checking, precision, 
medical or surgical instruments and apparatus; parts and 

Food and live animals

Beverages and tobacco

Crude materials, inedibles, except fuels

Mineral fuels, lubricants, and related materials

Animal and vegetable oils, fats and waxes

Chemicals and related prod, n.e.s

Manufactured goods classified chiefly by material 

Machinery and transport equipment

Miscellaneous manufactured articles

Commodities and transactions n.c.e.

Other

Nuclear reactors, boilers, machinery and mechanical appliances; parts thereof 

Electrical machinery and equipment and parts thereof; sound recorders and 
reproducers, television image and sound recorders and reproducers, and parts 
and accessories of such articles 

Optical, photographic, cinematographic, measuring, checking, precision, 
medical or surgical instruments and apparatus; parts and accessories thereof 

Organic chemicals 

Pharmaceutical products 

Pulp of wood or of other fibrous cellulosic material; recovered (waste and scrap) 
paper or paperboard 

Plastics and articles thereof 

Dairy produce; birds’ eggs; natural honey; edible products of animal origin, not 
elsewhere specified or included 

Miscellaneous chemical products 

Aircraft, spacecraft, and parts thereof 

SITC SECTION SITC SECTION
Exports (€ Mio) Exports (€ Mio)
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2019
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9,4109,265
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1,430
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7,249

7,2498,902

EU EXPORTS OF GOODS TO INDONESIA 
BY PRODUCT CATEGORY (SITC)

EU EXPORTS OF GOODS TO INDONESIA 
BY HS CHAPTER

accessories thereof (5.3%). Other main exports comprised 
of pharmaceutical products (4.2%), pulp of wood or of 
other fibrous cellulosic material; recovered (waste and 
scrap) paper or paperboard (3.9%), plastics and articles 
thereof (3.6%), dairy produce; birds’ eggs; natural honey; 
edible products of animal origin (3.1%), miscellaneous 
chemical products (2.9%) and aircraft, spacecraft, and 
parts thereof (2.9%).

 
Source: Eurostat

 
Source: Eurostat
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SITC SECTION
Imports (€ Mio)

2017 2018 2019 2020

EU IMPORTS OF GOODS FROM INDONESIA 
BY PRODUCT CATEGORY (SITC)

Meanwhile, Indonesia’s exports to the EU reached € 
13.4 billion in 2020, a small decrease by 6.7% from the 
previous year. Main export commodities to the EU are 
miscellaneous manufactured articles (26.1%), animal and 
vegetable oils, fats and waxes (19.6%) and machinery and 
transport equipment (13.8%). At a more disaggregate 
level, EU imports from Indonesia were dominated by 

animal or vegetable fats and oils and their cleavage 
products; prepared edible fats; animal or vegetable waxes, 
accounting for 19% of total imports. It also increased by 
18.3% from 2019 levels. Indonesia’s exports have been 
benefited from a shift in global demand to palm oil due to 
supply disruption of other vegetable oils.
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3,903
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Rubber and articles thereof 

Articles of apparel and clothing accessories, not knitted or crocheted 

Nuclear reactors, boilers, machinery and mechanical appliances; parts thereof 
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buildings 

Articles of apparel and clothing accessories, knitted or crocheted 

Organic chemicals
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Bilateral trade in services between Indonesia and the EU in 
2019 amounted to €7.5 billion (a 13.6% increase compared 
to 2018), with the EU exporting €5.3 billion and importing 
€2.2 billion. Indonesia has consistently been a net importer 
of European services. EU service exports to Indonesia in 
2019 are mainly in the following sectors: business services 
(€2.2 billion), transport (€1.3 billion), telecommunications, 
computer, and information services (€0.7 billion). 

Exports of business services included mainly technical 
trade-related services (€2 billion) and professional and 
management consulting services (€0.2 billion) and 
research and development services (€26.9 million). Within 
the transport sector, exports of sea transport services to 
Indonesia amounted to €858 million, whereas exports of 
computer services reached €718.1 million, representing the 
largest sector among telecommunications, computer and 
information services.

TRADE IN SERVICES 
Meanwhile, Indonesia’s services exports to the EU are 
mostly related to travel (€1.2 billion) and transport (€0.5 
billion). In 2019, the decline in Indonesia’s service exports 
can be attributed to a drop of EU imports related to travel, 
which fell by 14.3% due to COVID-19 restrictions.  

The use of domestic service output as an intermediate 
input in Indonesian production tends to be low compared to 
other countries in the region. According to the CSIS study, 
there is still a shortage of domestic supply in 23 out of 44 
service sectors in Indonesia, most notably in environmental 
services and aircraft. Meanwhile, many of those sectors 
such as transportation services, financial services, as well 
as professional and business services are input providers 
for other sectors. Thus, increased openness to services 
would benefit not only the service sector, but also the 
Indonesian economy as a whole.

Continued in next page

Manufacturing services on physical inputs owned 
   by others
Maintenance and repair services n.i.e.
Transport
   Sea transport
   Air transport
   Other modes of transport
   Postal and courier services
Travel
   Travel; Business
   Travel; Personal
Construction
   Construction abroad
   Construction in the reporting economy
Insurance and pension services
   Direct insurance
   Reinsurance
   Auxiliary insurance services
   Pension and standardised guarantee services
Financial services
   Financial services explicitly charged and other 
   financial services
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455.5
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1
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13.8

12.8
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89.8
83.6
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174.3
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45.4
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2
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0
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EU investments in Indonesia have increased steadily 
throughout the years. In 2019, the value of EU FDI stock 
in Indonesia was €25.8 billion, an almost 40% increase 
compared to 2013. This increase was notwithstanding a 
dig in 2019 by €10 billion. The EU remains in the top four 
sources of foreign investors in Indonesia and the leading 
non-Asian investor. 

FOREIGN DIRECT INVESTMENTS (FDI)
Indonesia is the second destination for EU investment in the 
region after Singapore, accounting for 8.2% of the total EU 
FDI stock in ASEAN. This suggests ample room for growth as 
Indonesia is the largest economy in ASEAN. EU companies 
particularly invest in sectors with high value added products 
or activities as in manufacturing (especially chemicals and 
pharmaceuticals), transport, storage and communication, 
utilities infrastructure, and mining services.

Charges for the use of intellectual property n.i.e.
Telecommunications, computer, and information 
services
   Telecommunications services
   Computer services
   Information services
Other business services
   Research and development services
   Professional and management consulting 
   services
   Technical, trade-related, and other business 
   services
Personal, cultural, and recreational services
   Audiovisual and related services
   Personal, cultural, and recreational services 
   other than audiovisual and related services
Government goods and services n.i.e.
   Embassies and consulates
   Military units and agencies
   Government goods and services n.i.e. other 
   than embassies and consulates and military 
   units and agencies
Services not allocated
Commercial services

355.5
742

19.5
718.1

3.2
2,180.2

26.9
161.4

1,990.3

27.3
22.7

4.6

23.2
22.6

0
0.6

25.7
5,272.8

7.5
49.2

19.3
28.9

1.1
302.6

13.3
84.3

205.5

31
2.4

28.6

17.1
17.1

0
1

3.3
2,216.6

314.1
620.2

22.2
587.5

9.2
1,441.7

21.2
178.7

1,237.5

13.8
12

1.8

21.7
21.2

0
0.5

37.2
4,129.2

4.2
39.1

18.8
17.9

1.1
307.5

11.1
121.6

175.8

29
1.3

27.7

19.1
18.1

0
1

5.3
2,410.3

SITC SECTION
20192018

ExportExport ImportImport

EU-INDONESIA EXPORT AND IMPORT OF SERVICES  
BY SERVICES CATEGORY, 2018-2019 (€ MILLION)

EU FDI STOCKS IN INDONESIA
(€ BILLION)

 
Source: Eurostat
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TOP 5 SOURCES OF FDI IN INDONESIA, 2020 
(€ BILLION)

Source: BKPM

 Singapore • 9.8 (23.1%)
 China • 4.8 (17%)
 Japan • 2.6 (15%)
 EU • 1.9 (13%)
 Others • 6.1 (21%)

EU-INDONESIA TRADE AND INVESTMENT

According to the Indonesian Investment Coordinating 
Board (BKPM), EU investment in Indonesia amounted to 
USD 1.9 billion throughout the year of 2020, a significant 
decrease by almost half compared to the previous year. 
However, FDI from the EU to Indonesia resulted in a large 
increase in the number of projects, from 300 in 2010 to 
nearly seven thousand in 2020.

Since 2016, the trend of EU’s FDI has shifted to the tertiary 

sector (service sector) and the primary sector (mining) 
from the secondary sector (manufacturing). According 
to investment data per sectoral by BKPM, most of the EU 
FDI to Indonesia in recent years went into transportation, 
warehousing and communications, electricity, water and 
gas sector and the mining sector. In 2019, investment in 
the electricity, gas and clean water accounted for 27.7 % 
and the mining sector accounted for 5.4 % of the total EU 
FDI to Indonesia.

 
Source: Eurostat
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EU-INDONESIA 
European Union-Indonesia economic relations have 

continued to deepen over the years. Diplomatic 
ties were initially based on an EU Cooperation 

Agreement with ASEAN, formalised in 1980. More 
opportunities opened up with the Framework Agreement 
on Comprehensive Partnership and Cooperation (PCA), 
signed in November 2009 and entering into force in May 

2014. Indonesia was the first ASEAN partner to conclude 
a PCA with the EU. The Agreement provides the basis 
and legal framework for regular political dialogue and 
sectoral cooperation across a wide spectrum of policy 
fields, including human rights, political dialogue, and 
trade. 

BACKGROUND
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In July 2016, negotiations were launched for the EU-
Indonesia Comprehensive Economic Partnership 
Agreement (CEPA). Despite the COVID-19 pandemic, 
negotiations have achieved steady progress. The 
agreement will produce free flow of goods, services and 
investments in a combined total market of over 710 million 
people, while incorporating sustainable development, 
intellectual property rights, fair competition, as well as 
economic cooperation between both sides.

Indonesia is the sixth ASEAN member to start negotiations 
for a bilateral Free Trade Agreement (FTA) with the EU, 
after Singapore (2010), Malaysia (2010), Vietnam (2012), 
Thailand (2013) and the Philippines (2015). Negotiations 
have already been concluded with Singapore (2019) and 
Vietnam (2020) and the FTAs have entered into force. 
Talks are currently on hold with Malaysia, the Philippines 
and Thailand. 

Negotiations with Indonesia are well advanced, despite 
some delay due to the pandemic. Both the EU and 
Indonesia are committed to concluding the negotiations 
as soon as possible.

CEPA is crucial to help eliminate and reduce tariffs as 
Indonesia is expected to become an upper-middle income 
country and will then lose access to the EU’s General 
Scheme of Preference (GSP) for developing countries. 
For Indonesia, it is estimated that the agreement will 
increase welfare and GDP to €3.2 billion and €5.2 billion 
respectively. The agreement will increase EU welfare to 

€2.4 billion and GDP to €3.1 billion by 2032, according to 
the latest Sustainability Impact Assessment (SIA) by the 
European Commission. 

Furthermore, the higher the degree of trade liberalisation 
achieved in the agreement, the larger the economic gains 
expected for both sides. The removal of non-tariff barriers 
(NTBs) to trade seems to be key in determining the size 
of expected economic gains, special attention should be 
paid to Sanitary and Phyto-Sanitary (SPS) measures and 
Technical Barriers to Trade (TBT). 

Total output in goods and services are anticipated to 
increase under the agreement. At the sectoral level, 
some industries such as textiles, wearing apparel and 
leather products in the EU; and motor vehicles and 
parts, chemicals, rubber and plastic, and metal products 
in Indonesia might see a contraction in production but 
would be more than compensated by expansion in other 
sectors like motor vehicles, machinery and dairy in the 
EU; and textiles, wearing apparel and footwear, as well as 
electronics, in Indonesia. The output of Indonesian oil and 
oilseeds sector would slightly decrease but exports to the 
EU would still increase due to a reallocation of existing 
trade flows and not from a production expansion.

Small and medium sized enterprises (SMEs) on both sides 
would benefit from increasing integration into global 
value chains and from the reduction of non-tariff related 
measures.
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EU-INDONESIA COMPREHENSIVE ECONOMIC 
PARTNERSHIP AGREEMENT (CEPA)
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Despite the COVID-19 pandemic, the EU Delegation, 
together with the Indonesian Ministry of Trade, EuroCham, 
and Indonesian Business Chambers (KADIN and APINDO) 
continued to hold the CEPA roadshows in a virtual format. 
From the end of 2020 until mid-2021, the Roadshow 
took place in Maluku, Central Java, West Java and South 
Sumatera, with good attendance and excellent interaction 
with local audiences. 

AWARENESS RAISING – CEPA ROADSHOW

EU-INDONESIA COMPREHENSIVE ECONOMIC PARTNERSHIP AGREEMENT (CEPA)

The roadshow aims to build trust and understanding about 
the importance of the swift and ambitious conclusion of the 
agreement among local business, regional government, 
academia, and other local stakeholders. Additionally, it 
will create and nurture a favourable environment for the 
future implementation of the agreement.

Virtual CEPA Roadshow in South Sumatera, 15 June 2021

EU-West Java Virtual Business Roundtable, featuring Governor of West Java, 
EU member state embassies, EU businesses and local KADIN, 11 June 2021

Director of Bilateral Negotiations, Ministry of Trade, 
presented the benefits of IEU-CEPA during the virtual 
CEPA Roadshow in Central Java, 9 March 2021

Governor of Maluku Province delivered an opening 
remark during the virtual CEPA Roadshow in Maluku, 
14 December 2020
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CSIS STUDY: 
A STUDY ON INDONESIA-EU CEPA

EU-INDONESIA COMPREHENSIVE ECONOMIC PARTNERSHIP AGREEMENT (CEPA)

Besides expanding market access and diversifying 
exports, raising availability of affordable and quality 
inputs of goods and services, increasing investment, and 
involvement in the global value chain of EU companies, 
the study reports that the agreement can accelerate 
Indonesian economic recovery from the COVID-19 crisis. 

Economic modelling suggests that Indonesia will gain a 
significant increase in real GDP and welfare from the trade 
liberalisation. The successful agreement would boost an 
additional 0.2% to Indonesia’s real GDP growth year-by-
year and an additional income of USD 2.8 billion. Increased 
welfare is closely related to increased productivity due to 
lower prices for raw materials and intermediary inputs. 
Overall, Indonesia’s total industrial output is expected to 
increase by 0.1% against the baseline. This increase gives 

The Centre for Strategic and International Studies 
(CSIS) in collaboration with ARISE+ conducted a study 
titled “Seizing Gains from A Transformative Agreement: 
A Study on Indonesia-EU CEPA” examining the potential 
impact of CEPA on Indonesian economy. The results 
were disseminated in webinar titled “Opportunities 
for Post-Pandemic Economic Reform and Recovery 

Indonesia more capacity to increase its export volume 
to the EU. Indonesian exports to the EU are estimated 
to increase by 57.76% and EU exports to Indonesia is 
projected to increase by 76.17%. 

In implementing and optimising the IEU CEPA negotiations, 
the study highlights that there are several important notes 
regarding policy adjustment options, especially those 
related to business sector competitiveness, especially 
MSMEs, good regulatory practice, and coordination 
between Ministries / Agencies. It also recommends that 
the government makes some policy adjustments and 
improvements on export quality infrastructure in the 
form of testing and labs to meet EU export standards and 
certifications.

in the Negotiations of the Indonesia-European Union 
Comprehensive Economic Partnership (IEU CEPA)”, with 
opening speeches from Ambassador Vincent Piket and 
Minister of Trade Muhammad Lutfi. Panelists included 
officials from BAPPENAS, Ministry of Trade, Ministry of 
Finance, KADIN, EU Delegation and EuroCham Indonesia.



EUROPEAN UNION TRADE AND INVESTMENT WITH INDONESIA 2020 393838

EU European Union investments have brought 
significant benefits to Indonesia: boosting 
economic growth, providing direct employment 

to 1.1 million Indonesians and helping Indonesia climb up 
the value chain through technological transfers. They 
also put importance on Corporate Social Responsibility 
(CSR) and encourage sustainable business practices 
supporting inclusive growth.

Below are some examples of the presence and recent 
activities of EU companies in Indonesia in the past year:

PT EAST WEST SEED INDONESIA (EWINDO) is the first 
integrated vegetable seed company in Indonesia which 
commits to being a Farmer’s Best Friend.  EWINDO 
produces the best of high quality vegetable seeds through 
the development of local, cutting-edge seed industry to 
increase farmers income. For more than three decades, 
EWINDO always provides healthy seeds with high genetic 
purity and good germination in order to achieve good 
results aligning with the consumers’ wants and to become 
the key to success for Indonesian Farmers. 

Social responsibility is the driving force for EWINDO’s 
mission of providing innovative products and services 
to help farmers increase their income and promote 
the growth of vegetable farming industry. In one of 
its CSR projects, EWINDO has helped established plot 
demonstrations which illustrates the crucial role of women 
in the farming process and/or vegetable cultivation, 
and further, to promote and stress the importance of 
consuming vegetables in a domestic environment. In 
Malangnengah Village, the plot is managed by 70 women 
and have supplied vegetables to two Rukun Warga (RW) 
during the large-scale social restriction period. Together 
with Bina Tani Sejahtera Foundation (YBTS), EWINDO held 
an expo on vegetable techology and farmer resiliency 
in Tubuhe village, East Nusa Tenggara to improve the 
consumption of vegetables for the improvement of family 
nutrition, especially for children. This project aimed to 
increase welfare and resilience when facing drought.

EWINDO
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Repsol S.A. is a Madrid headquartered Multi-Energy 
company that operates around the globe. Repsol’s 
activities range from oil and gas exploration and 
production to refining and selling derived products, and 
electricity generation. Repsol is committed to leading the 
energy transition with its ambition of achieving zero net 
emissions by 2050.
 
In Indonesia, Repsol has been a leading player in oil 
and gas exploration for a number of years. In 2019, the 
company made the largest gas discovery in Indonesia in 
many years at the Kaliberau Dalam field, and they are now 
progressing its development. Repsol works in partnership 
with the communities wherever they operate, and within 
the framework of the United Nations’ SDGs. Repsol’s most 
recent initiatives have included supporting Aceh’s coastal 
communities salt farming and milkfish farming, and during 
the Covid-19 pandemic the company has actively supported 
hospitals, the Indonesian Red cross, and local and regional 
governments in Aceh, Jambi and South Sumatera.

REPSOL

EU BUSINESS PRESENCE IN INDONESIA

Oriflame globally supports and empowers more than 
3 million independent sales consultants in over 60 
countries. In Indonesia, Oriflame has started changing 
people’s lives since 1986, and to date Oriflame Indonesia 
have 13 Experience Centres, empowering the life of more 
than 350,000 registered members across the country 
through Oriflame Changes Lives program. Oriflame is a 
longtime supporter of the Honey Bee Farmers of Tesso 
Nilo and Ujong Kulon – providing the communities with 
a sustainable source of livelihood, planting mangroves 
and trees in the community where they live in, as well as 
working with Indonesia Heritage Foundation for the Early 
Childhood Education Teacher Training program for more 
than 350 schools.

ORIFLAMEa leading firm in Digital Transformation Consultancy and 
Information Technologies.
 
Indra has a strong presence in Asia and has been operating 
in Indonesia since 2012 through its subsidiary Indra 
Indonesia. The Air Traffic management systems deployed 
by Indra in the last 10 years, are covering most of the 
Indonesian Airspace, helping to increase the efficiency 
and safety of the air transportation in the country.

The Rotarex group is a world leading producer of 
gas control cylinder valves and pressure regulator 
equipment, with a presence in more than 65 countries. 
Since 1995, Rotarex has been an important contributor 
to the industrial gas community in ASEAN, having its 
headquarters in Singapore. Over years, understanding the 
dynamic regional growth, Rotarex expanded its operations 
with more integrated logistics and a direct presence in 
Thailand, Philippines, Malaysia, Vietnam and Indonesia.

In 2020, PT. Rotarex Teknosolusi Indonesia was 
established with a unique business model within the 
group. From Jakarta, Rotarex is now offering a wide range 
of engineering services adapted to the expectations of 
a unique emerging country. The core idea is to find and 
maintain the balance between the specific Indonesian 
market requirements and the group culture. The natural 
next step of a long-term commitment.

ROTAREX

 PT. SOUTH PACIFIC 
VISCOSE, A MEMBER OF THE 
LENZING GROUP
Over 40 years ago Lenzing AG from Austria invested in 
Indonesia into the manufacturing of high quality viscose 
fibers under a legal entity of PT. South Pacific Viscose 
(SPV). The Lenzing Group’s high-quality fibers form the 
basis for a variety of textile applications. Due to their 
consistently high quality, their biodegradability and 
composability, Lenzing fibers are also highly suitable for 
hygiene products and agricultural applications. World 
famous brands from Lenzing are TENCEL™, VEOCEL™, 
ECOVERO™, and LENZING™.

Today SPV operates the world’s largest viscose 
manufacturing site located in Purwakarta, West Java with 
a production capacity of 325,000 tons/year. Furthermore, 
70% of SPV’s business is for the export market and 
according to the Indonesian Ministry of Industry in 2020, 
SPV is the world’s biggest viscose exporter, making 
Indonesia the 2nd most prominent viscose exporting 
country in the world after China.

Indra  is one of the leading global technology and 
consulting companies and the technological partner for 
core business operations of its customers world-wide. 
It is a world-leader in providing proprietary solutions in 
specific segments in Transport and Defense markets, and 

INDRA

Ericsson enables communications service providers 
to capture the full value of connectivity. Having been 
in Indonesia since 1907, with a strong commitment in 
building local competence, the company’s portfolio 
spans Networks, Digital Services, Managed Services, and 
Emerging Business and is designed to help our customers 
go digital, increase efficiency and find new revenue 
streams. Ericsson’s investments in innovation have 
delivered the benefits of telephony and mobile broadband 
to billions of people around the world. As the leader of 
mobile telecommunication partner in Indonesia, Ericsson 

ERICSSON

strives to keep its position by providing the best solutions 
to their customers. Ericsson will continue the commitment 
by bringing the latest technologies and innovations towards 
strengthening the ICT ecosystem of Indonesia.
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SAINT-GOBAIN
Saint-Gobain is ranked among the top 100 Global 
Innovators in the past 9 years. The group’s commitment 
towards performance quality is paired with ambition to 
reach carbon neutrality by 2050. 

Saint-Gobain’s presence in Indonesia is represented by 
various brands in the construction sector, performance 
plastics & abrasives. Guided by the purpose of “Making 
The World a Better Home”, these brands provide comfort, 

VEOLIA
Veolia group aims to be the benchmark company for 
ecological transformation. With nearly 179,000 employees 
worldwide, the Group designs and provides game-
changing solutions that are both useful and practical 
for water, waste and energy management. Through its 
three complementary business activities, Veolia helps 
to develop access to resources, preserve available 
resources, and replenish them.

Since 2018, Veolia made its first investment into Indonesia 
in East Java, with the largest plastic recycling facility 
in the country, one that embodies the principle of the 
circular economy, by recycling used PET plastic bottles 

PT Nokia Solutions & Networks Indonesia has been active 
and trusted partner for 24 years with major operators, 
enterprises, and government in Indonesia. Have more than 
600 workforces and collaborate with local partners, the 
company support and building world class Mobile, Fixed 
and Cloud networks. As the World Most Ethical Companies’ 
for 4 consecutive years since 2018, Nokia adhere to the 
highest standards of integrity & security, helping build the 
capabilities needed for the more productive, sustainable 
and inclusive world.

NOKIA

Siemens has been an integral part of Indonesia’s 
technological and economic development for 165 
years, providing technology as well as in building up 
local manufacturing facilities and skill development 
initiatives. The Siemens pointer telegraph machines 

SIEMENS

into food grade rPET pellets at a production capacity of 
25,000 tons/year.

Along the plastic waste supply chain, Veolia is engaged 
in various programs to empower workers for a better 
livelihood. Today, Veolia has great ambition to continue 
investing in Indonesia by creating value for and assisting 
industrial clients to achieve their sustainability goals 
because that is Veolia’s purpose, to contribute to human 
progress to achieve a better and more sustainable future 
for all.

performance, safety and security, while addressing 
the challenges of sustainable construction, resource 
efficiency and climate change.

Saint-Gobain’s Mortar Utama and Gyproc are the founding 
members of Green Product Council Indonesia and are the 
first to be acclaimed for Green Level Gold certification. 
ISOVER & CLIMAVER offers innovative energy efficiency 
& cost-effective thermal comfort insulation solutions. 
Saint-Gobain is the first abrasive product to obtain Forest 
Stewardship Council™ certification in Indonesia. 

arrived in Indonesia as early as 1855 and the first office 
was established in Surabaya in 1909. Today, Siemens is 
operating in Indonesia with more than 1,000 employees 
and 3 production sites and is part of an industry that 
helps to transform the everyday with technology. As a 
global technology powerhouse that is active in nearly 
all countries of the world, Siemens helps to electrify, 
automate, and digitalize Indonesia’s infrastructure and 
empowers customers to transform their industries that 
form the backbone of the economies. Through localisation 
and partner development, up-skilling and re-skilling, 
Siemens has been making real what matters to Indonesia 
in the areas of smart infrastructure development, digital 
transformation of the manufacturing sector, sustainable 
and clean energy supply.

The Allianz Group is one of the world’s leading insurers and 
asset managers with more than 100 million private and 
corporate customers in more than 70 countries. Allianz 
offers a broad range of personal and corporate insurance 
services, ranging from property, life and health insurance 
to assistance services to credit insurance and global 
business insurance. With the systematic integration of 
ecological and social criteria in the business processes 
and investment decisions, Allianz is amongst the leaders 
in the insurance industry in the Dow Jones Sustainability 
Index. Furthermore, the company is one of the leading 
insurance groups in the world market trusted to protect 
more than 8,3 million insured. Allianz started its operations 
in Indonesia with a representative office in 1981 and today, 
it has more than 1,300 employees and a network of more 
than 34,000 sales professionals as well as bank partners 
and other distribution channels in Indonesia.

ALLIANZ
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EUROPEAN EUROPEAN CHAMBER OF COMMERCE IN 
INDONESIA (EUROCHAM)

European Business Chamber Of Commerce (EuroCham) 
established in May 2004, has become the principal 
European business organization in Indonesia focusing 
on advocacy for more than 15 years. EuroCham Indonesia 
is a members-based non-profit principal business 
organization that promotes and supports European 
business interests across Indonesia by seeking better 
market access and improved business environment in 
Indonesia for European companies.  

Representing more than 200+ member companies 
directly and approximately 1500+ indirect members 
through currently 8 bilateral chambers, EuroCham actively 
promotes European business interests in Indonesia. 
Through its diverse network of companies and the bilateral 
chambers, Eurocham is a policy advocacy platform 
that benefits members and stakeholders for a mutually 
conducive and sustainable business climate in Indonesia
 

Launch of Eurocham Position Paper with the presence of the Coordinating Minister for Economic Affairs and the Minister of Trade, 21 July 2021
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European Chamber of Commerce in Indonesia 
– EuroCham
World Trade Centre 5, 13th Floor
Jl. Jenderal Sudirman Kav. 29 – 31
Jakarta, 12920
T: +62 21 571 0085
F: +62 21 571 2508
Email: info@eurocham.id
www.eurocham.id

EU-Indonesia Business Network – 
EIBN c/o EKONID
Jl. H. Agus Salim No. 115
Jakarta 10310
T: +62 21 315 4685
E: info@eibn.org
www.eibn.org

Indonesian French Chamber of Commerce & 
Industry – IFCCI
Jl. Wijaya II No. 36, Kebayoran Baru
Jakarta 12160
T: +62 21 739 7161
F: +62 21 739 7168
E: contacts@ifcci.com
www.ifcci.com

German-Indonesian Chamber of Industry and 
Commerce EKONID
Jl. H. Agus Salim No. 115
Jakarta 10310
T: +62 21 315 4685
F: +62 21 315 7088, 315 5276
E: info@ekonid.or.id
www.ekonid.com

Danish-Indonesian Business Chamber
Alamanda Tower 23rd Floor Unit B
Jl. TB Simatupang Kav 23-24
12430 Jakarta, Indonesia
E: admin@dancham.id
www.dancham.id

Italian Business Association in Indonesia
Menara Mandiri II, 12th Floor.
Jl. Jenderal Sudirman Kav. 54-55
Jakarta 12190 Indonesia
T: +6221 5084 7168, +6281 1979 4262
F: +6221 5084 7168
E: info@ibai.or.id 
www.ibai.or.id

Swedish Business Association in Indonesia
Jakarta
www.sbaindo.org

EuroCham aims to be as a unified single voice of 
European Business and chambers in Indonesia that give 
mutual benefit to members and stakeholders through 
collective action to improve market access and become 
a dialogue partner with the Government of Indonesia and 
the European Union, by being at the forefront to address 
crucial and important business issues, including trade 
and investment concerns. 

Continuous information sharing and a pro-active 
advocacy dialogue are the contributing factors for 
EuroCham to be acknowledged as the Government of 
Indonesia’s partner and by other stakeholders as well. 
These efforts are executed through 15 working groups 
and member forums, all of which are representing 
European business interest in certain sectors or focus.

In 2020 full year, EuroCham held 98 working group 
meetings and coordinate 20 of policy meeting with 

government officials, including policy dialogue with Vice 
President, Chairman of BKPM, Ministry of Trade, Ministry 
of Industry, Minister of Bappenas, Vice Minister of Finance, 
and President Staff’s Office. In the first half of 2021, 
the organization managed to conduct 54 working group 
meetings and 24 policy meetings with different officials 
covering multiple sector related with the advocacy by the 
relevant working groups.

EuroCham also publishes several publications; among 
others are the EuroCham Annual Position Papers, Business 
Confidence Index, and Sustainable Development Report. 
Furthermore, EuroCham consistently organizes seminars 
virtually on issues that become hot topics during the year, 
for example The Omnibus Law Implementing Regulation 
series webinar, Manpower Regulations series of policy 
dialogue, Personal Data Protection, and Intellectual 
Property enforcement. 

Launching of 2nd Report on EuroCham Contribution to Sustainable Development Goals, 7 December 2020

Dutch Business Network Indonesia
Graha CIMB Niaga 24th Floor
Jalan Jenderal Sudirman Kav. 58 DKI
Jakarta 12190  
E: info@dutchbusinessnetwork.com
www.dutchbusinessnetwork.com
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EU MEMBER STATES EMBASSIES 
ACCREDITED TO INDONESIA

Embassy of the Republic of Italy
Jalan Diponegoro No. 45
Menteng
Jakarta 10310
T: 62 21 31 93 74 45
E: jakarta.segreteria.jakarta@esteri.it
https://ambjakarta.esteri.it/ambasciata_
jakarta/en/

Embassy of the Kingdom of the Netherlands
Jalan HR Rasuna Said Kav.S-3
Jakarta 12950
T: +62 21 52 48 200
E: jak-cdp@minbuza.nl
https://www.netherlandsandyou.nl/your-
country-and-the-netherlands/indonesia

Embassy of Romania
Jl. Teuku Cik Di Tiro 42 A
Menteng
Jakarta Pusat 10310
T: +62 21 390 04 89
E: jakarta@mae.ro
http://jakarta.mae.ro

Embassy of the Republic of Lithuania
3-7-18 Moto-Azabu
Minato-ku
Tokyo 106-0046
Japan
T: +81 3 3408 5091
E: amb.jp@urm.lt
http://jp.mfa.lt

Embassy of Austria
Jalan Diponegoro 44 Menteng
Jakarta Pusat 10310
T: +62 21 23 55 40 05
E: Jakarta-ob@bmeia.gv.at
https://www.bmeia.gv.at/en/austrian-
embassy-jakarta/

Embassy of the Slovak Republic
JI. Prof. Mohammad Yamin SH No 29
Jakarta 10310
T.: +62 213 10 10 68, 31 51 429
E: emb.jakarta@mzv.sk
https://www.mzv.sk/web/jakarta-en

Embassy of the Grand Duchy of Luxembourg
Q House Lumpini 17th Floor
1 South Sathorn Road
Tungmahamek Sathorn
Bangkok 10120 
Thailand
T: +66 26 77 73 60
E: bangkok.amb@mae.etat.lu
https://bangkok.mae.lu/en.html

Embassy of the Republic of Poland
H.R. Jl. Rasuna Said Kav.X Blok IV/3
Jakarta 12950
T: +62 21 25 25 940, 25 25 939
E: dzakarta.amb.sekretariat@msz.gov.pl
https://www.gov.pl/web/indonesia-en

Embassy of Finland
Menara Rajawali, 9th floor
Jl Mega Kuningan, Lot 5.1
Kuningan
Jakarta 12950
T: +62 21 57 61 650, 212 93 93 000
E: sanomat.jak@formin.fi
finlandabroad.fi/web/idn/frontpage

Embassy of Hungary
Jl. Rasuna Said KAV. X/3
Kuningan
Jakarta 12950
T: +62 21 52 03 459 
E: mission.jkt@mfa.gov.hu
https://jakarta.mfa.gov.hu/

Embassy of the Portugal
Jl. Indramayu No 2A
Jakarta Pusat 10310
T: +62 21 31 90 80 30
E: jakarta@mne.pt
https://jacarta.embaixadaportugal.mne.gov.
pt/en/

Embassy of Sweden
Menara Rajawali, 9th floor
Kawasan Mega Kuningan, Lot 5.1
Jakarta 12950
T: +62 21 25 53 59 00
E: ambassaden.jakarta@gov.se
https://www.swedenabroad.se/en/embassies/
indonesia-jakarta/

Embassy of the Republic of Croatia
Menara Mulia-Suite 2801
Jl. Gatot Subroto Kav. 9-11
Jakarta 12930
T: +62 21 525 78 22, +62 21 525 76 11
E: jakarta@mvep.hr
id.mvep.hr/en

Embassy of France
Jl. MH. Thamrin No 20 (access via Jl. Sunda)
Jakarta Pusat 10350
T : + 62 21 23 55 76 00
E: contact@ambafrance-id.org
https://id.ambafrance.org/

Embassy of the Kingdom of Spain
Jl. Haji Agus Salim No 61
Jakarta Pusat 10350
T: + 62 21 314 23 55
E: emb.yakarta@maec.es, espanyak@pacific.
net.id   
http://www.exteriores.gob.es/Embajadas/
YAKARTA/en/Pages/inicio.aspx

Embassy of the Hellenic Republic
Plaza 89,12th floor, Suite 1203
JL. Rasuna Said, Kav. X-7 No 6
Jakarta 12940
T: + 62 21 52 07 776, 52 07 761       
E: gremb.jrt@mfa.gr
www.mfa.gr/jakarta

Embassy of Ireland
World Trade Centre 1, 14th floor
Jl. Jend. Sudirman kav 29-31
Jakarta 12920
T: +62 21 28 09 43 00
https://www.dfa.ie/irish-embassy/indonesia/

Embassy of the Federal Republic of Germany
Jalan M. H. Thamrin No 1
Jakarta 10310
T: +62 21 39 85 50 00
https://jakarta.diplo.de/

Embassy of Denmark
Menara Rajawali, 25th Floor
Jl. DR Ide Anak Agung Gde Agung
Kawasan Mega Kuningan
Jakarta 12950
T:  +62 21 57 61 478
E: jktamb@um.dk
https://indonesien.um.dk/

Embassy of the Czech Republic
Jl. Gereja Theresia 20
Menteng
Jakarta 10350
T: +62 81 19 245 663, +62 81 19 245 664
E: jakarta@embassy.mzv.cz
www.mzv.cz/jakarta

Embassy of the Republic of Bulgaria
Jl. Imam Bonjol 34-36
Jakarta 10310 
T: +62 21 390 40 48, 391 31 30
E: embassy.jakarta@mfa.bg
https://www.mfa.bg/en/embassies/indonesia

Embassy of the Kingdom of Belgium
Deutsche Bank Building, 16th floor
Jalan Imam Bonjol 80 
Jakarta 10310
T.: +62 21 316 20 30
E: jakarta@diplobel.fed.be
https://indonesia.diplomatie.belgium.be/en
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In October 2020, the European Commision launched 
Access2Markets, an online portal which provides assistance 
to small and medium enterprises (SMEs) beyond the EU’s 
borders. This is a response to requests from stakeholders 
to better explain trade agreements and help companies 

ensure their products are eligible for duty discounts. 

The new portal provide the following information to import 
goods to the EU and to export goods to over 120 foreign 
markets:

Also available is the self-assessment tool, ROSA, which 
provides special assistance on rules of origin that are 
tailor-made to every trade deal, making sure that sensitive 
market sectors are protected and that businesses can 
claim reduced/eliminated customs duties as set in the 
agreement. 

The portal’s My Trade Assistant tool allows businesses 
to look up information on duties, taxes, product rules 

and requirements on a product-by-product basis for 
each market using product codes/names. Additionally, 
companies can also use the portal to report trade barriers 
they encounter.

The new Access2Markets portal also includes explanations, 
tutorials and FAQs to help new and experienced traders 
analyse the benefits of trade with each of the EU’s trading 
partners.

USEFUL TRADE TOOL: 
ACCESS2MARKETS
https://trade.ec.europa.eu/access-to-markets/en/home

ACCESS2MARKETS
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EU ARISE+ INDONESIA (2019-2024)  
€15 MILLION

2019-2023

The ASEAN Regional Integration Support from the EU 
(ARISE+) Indonesia – Trade Support Facility, is one of the 
flagship initiatives under the EU-Indonesia Cooperation 
Framework which aims to contribute to Indonesia’s 
preparedness and enhanced competitiveness in global 
value chains through interventions at national and sub-

national levels. Launched in 2019 with a budget of €15 
million, ARISE+ Indonesia covers the priority areas of trade 
and investment policy, trade facilitation, export quality 
infrastructure, Geographical Indications (GI) and support 
active participation of Indonesian SMEs in international 
trade, an important cross-cutting area. Furthermore, 
the programme supports the Government to enhance its 
trade policy reforms and economic recovery plans after 
the pandemic.

ARISE+ Indonesia was launched in 2019 to increase 
Indonesia’s trade competitiveness by improving 
the country ’s business environment, strengthening 
trade and investment policy, and providing technical 
assistance to Indonesian SME’s.
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The South East Asia IPR SME Helpdesk supports EU 
small and medium sized enterprises (SMEs) to both 
protect and enforce their Intellectual Property rights 
in or relating to South East Asian countries, through 
the provision of free information and services. These 
take the form of jargon-free, first-line, confidential 
advice on intellectual property and related issues, 
training, materials and online resources.

http://www.southeastasia-iprhelpdesk.eu/ 

IP Key South-East Asia is directed by the European 
Commission and implemented by the European 
Union Intellectual Property Office (EUIPO). IP Key 
South-East Asia is designed to support the interests 
of the EU by helping countries address specific 
emerging challenges in the area of IP. IP Key SEA 
aims to support the level of IPR protection and IP 
enforcement in the region and to facilitate market 
access to international trading partners, especially 
EU businesses and innovators.

https://ipkey.eu/en/south-east-asia 

EU ECONOMIC ASSISTANCE PROGRAMMES FOR INDONESIA

SUSTAINABLE INFRASTRUCTURE 
INVESTMENT (PT SMI)
€21 MILLION
The EU is supporting Indonesia’s national infrastructure 
financing institution and future development bank, 
PT Sarana Multi Infrastruktur (SMI) with two projects. 
Together with KfW, a €16 million EU grant supports 
project preparation and capacity building, for instance 
on social and environmental safeguards. In parallel and 
together with AFD, a  € 5 million EU grant, will accompany 
the AFD’S $ 150 million green credit line to PT SMI for 
green and health infrastructures. Both projects support 
“SDG Indonesia One”, a platform which combines public 
and private funds through blended finance schemes for 
infrastructure projects to further achieve SDGs.

PUBLIC FINANCIAL MANAGEMENT 
MULTI-DONOR TRUST FUND

SOUTH EAST ASIA IPR SME 
HELPDESK

IP-KEY SOUTH EAST ASIA

Since 2007, Indonesia has received grants from several 
donor countries such as the EU, Netherlands, Switzerland, 

INDONESIA POLICY DIALOGUE 
FUND (IPDF) (2019-2024)
€6.3 MILLION
The Indonesia Policy Dialogue Fund, under Asian 
Investment Facility (AIF), supports policy dialogue 
linked to policy-based loans in key reform areas of 
the Government in order to promote investments and 
infrastructure development, focusing on climate change, 
the environment, energy, SMEs and social services.

USA, Canada and administered by the World Bank to 
support the implementation of reforms in the public 
finance landscape. In its second phase PFM-MDTF II 
(2014-2020), the EU allocated €10 million. The EU, along 
with Switzerland and Canada have agreed to continue 
support (phase III) which will focus on increasing income 
and quality of spending, both at the central and regional 
levels, by improving the management of state revenue and 
expenditure, including the use of information technology.
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EU High Representative for Foreign Affairs & Security Policy/ Vice-
President of the European Commission, Josep Borrell visited Jakarta 
on 1-4 June 2021 for meetings with Indonesia and ASEAN

EU Ambassador held talks with the Minister of Agriculture 
of the Republic of Indonesia, 21 May 2021

EU Ambassador met with the Minister of Communication and 
Informatics of the Republic of Indonesia on 13 April 2021

EU Ambassador held talks with the Minister of Trade 
of the Republic of Indonesia, 10 March 2021

Webinar on the Future of Renewable Energy in Indonesia, 
Experience Sharing with the EU, 15 October 2020

EU Ambassador handed over EU input on Indonesia’s New and 
Renewable Energy Bill to the Chair of Commission VII of the 
Indonesian parliament, 7 June 2021

EU HRVP Josep Borrell and EU Delegation staff 
during the inauguration of the new EU Delegation’s 
premise in Jakarta, June 2021

Virtual public lecture by the European Commission to the cadets 
of the Transportation Colleges entitled “Current Transportation 
Condition in the European Union and Its Challenges”, 3 July 2020

Launch of Gayo Arabica Coffee Week (as an Indonesian Geographical 
Indication) with Minister of Trade of the Republic of Indonesia, 21 
September 2020

EU Ambassador met with the Presidential Chief of Staff of the 
Republic of Indonesia, 13 October 2020
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